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Our Shopping Centres

In Germany & Austria

North Rhine - Saxony
Westfalla > bt SNmgbMm: VAT Z
. > Paunsdorf Center
> Palais Vest
> Westfield Centro
> Westfield Ruhr Park
> Minto
Austria
> Westfield Donau
Hamburg Zentrum
> Westfield Hamburg - > Westfield Shopping
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09 MILLION

SHOPPING CENTERS ANNUAL VISITS


https://www.westfieldrise.de/en/destination/palais-vest
https://www.westfieldrise.de/en/destination/palais-vest
https://www.westfieldrise.de/en/destination/westfield-centro-2
https://www.westfieldrise.de/en/destination/westfield-centro-2
https://www.westfieldrise.de/en/destination/ruhr-park
https://www.westfieldrise.de/en/destination/ruhr-park
https://www.westfieldrise.de/en/destination/minto
https://www.westfieldrise.de/en/destination/minto
https://www.westfieldrise.de/en/destination/westfield-hamburg-ueberseequartier
https://www.westfieldrise.de/en/destination/westfield-hamburg-ueberseequartier
https://www.westfieldrise.de/en/destination/westfield-hamburg-ueberseequartier
https://www.westfieldrise.de/en/destination/westfield-hamburg-ueberseequartier
https://www.westfieldrise.de/en/destination/hoefe-am-bruehl
https://www.westfieldrise.de/en/destination/hoefe-am-bruehl
https://www.westfieldrise.de/en/destination/paunsdorf-center
https://www.westfieldrise.de/en/destination/paunsdorf-center
https://www.westfieldrise.de/en/destination/westfield-donau-zentrum
https://www.westfieldrise.de/en/destination/westfield-donau-zentrum
https://www.westfieldrise.de/en/destination/westfield-donau-zentrum
https://www.westfieldrise.de/en/destination/westfield-shopping-city-sued
https://www.westfieldrise.de/en/destination/westfield-shopping-city-sued
https://www.westfieldrise.de/en/destination/westfield-shopping-city-sued

Westfield Rise
X lo:live

Check out our booking platform:

westfieldrise.locationlive.com

NEW Searcn Saveu sedicnes v

® Germany

Advanced filters

v Space requirements
Power available
Vehicles permitted
Retail permitted
Alcohol sampling permitted

Alcohol retailing permitted

v Budget range

Price per day

€366 o €7320

v Target audience

Weekly footfall

m,538 +250,000

Avg. spend)/visit

£ 13 Locations

Sort by Avg. cost: High to Low v

Save search Show map ()

Oberhausen

Westfield Centro
+! 261,538 € 18% ABC © 178 mins

€3,299 - €8,797/day
7 spaces match >

Munich Bochum

Pasing Arcaden Ruhr Park

vf 173,076 € 61% ABC © 118 mins +f 194,230 € 60% ABC © 150 mins
€2,749 - €5,498/day €4,199/day

3 spaces match > 1spaces match >

Disseldorf

Munich Berlin
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https://westfieldrise.locationlive.com/
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Westfield Centro

Oberhausen, Germany

CENTRE PROFILE

e
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13.6 MN 178 mins
Visitors per Average
annum Dwell Time @

3) YouGov Profiles & Sinus Milieus: Share of the 4 upper

milieus among all centre customers (22.05.2022

4)  JMB Research (2023)

147 euros

Average
Spending Basket

2)

1

12.000

Parking
Spaces

Telekom Data Tracking; May 2022

Tableau interna URW Tool
- May 2023

-class
-21.05.2023)

- Purchasing power index of the districtin

which the centre is located

86%

By Car or Motorbike @)

11%
By Public Transport O

2%
On Foot or by Bike @

CUSTOMER PROFILE

Located in Oberhausen, the most densely
populated area in the Ruhr region, Westfield
: NOlvemt gmMOONMmMasSm\ NUbgOKdEgmMzguLs
successful shopping centres . It offers visitors
retail and leisure activities, including an

unparalleled collection of international retailers,
about 40 restaurants, a nine -screen cinema, a
12,000 seat multi  -purpose arena and two
adventure theme parks (Sealife Adventure

NgIl g Ot MbOg Il M
65%

Residents @

U
205

Stores

1%

Park and Legoland Discovery Centre). 51% Female Workers @)
49% Male @

254.320 sgm Monday Y Saturday 6%

GLA 10:00 - 20:00 Tourists @

Age Group
23% 22%

16%

20-29 30-39 40-49

@ (Years )

18%

12%
10%

50-59 60-69 70+

45%
Affluent profiles ~ ®
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Purchasing Power 4



Experiential Spaces

Overview

SURFACE 1 DAY 3 DAYS 1 WEEK
Ground Floor
MITTELDOM - - A L
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*Incl. post campaign Data report




Mitteldom A

NEUBEGINNS

Eardecken Sie The Rituol of Sakura

: %

Axidild

1 DAY 3 DAYS 1 WEEK

IS0 o SRS (VATexcl) (VATexcl) (VATexcl)

The larger of the two experiential sites at the heart
of the centre , located on the main internal walkway.
Combined with escalator branding and the 360 - 6m x 12m Unf SUf:
degree UDS screen (The HALO), this creates a
magnificent effect.

X
—
X
X
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*Incl. post campaign Data report

Terms and conditions apply, please see Considerations __ for further details




Mitteldom B

BEZIENEN 109 IISEIES STIlaI!- |

ChRisy

1 DAY 3 DAYS 1 WEEK

USSR 0L 2 SRS (VATexcl) (VATexcl) (VATexcl)

The smaller of the two experiential sites at the
heart of the  centre , located on the main internal
walkway. The space may also be combined with lift 5m x 6m fF nS? R SnSs U FanaRUMm: ¢
branding and the 360 -degree UDS screen (The
HALO) for maximum impact.

*Incl. post campaign Data report

Terms and conditions apply, please see Considerations __ for further details




Mitteldom  (total area)
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MILLION
g GOLD
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MITTELDOM (TOTAL AREA) SURFACE

Large experiential site at the heart of the

on the main internal walkway. The Mitteldom  has

centre , located

exposure over two levels with a viewing balcony allowing & Umll o RRR i

customers to see into the space. Full domination
package with 360 -degree UDS screen (The HALO), lift,

escalator and flags branding possible.

1 DAY

rabanne

(VATexcl)

b anuU

R f)!

3 DAYS
(VATexcl)

P anUOURMm:

1 WEEK
(VATexcl)

f RNRRRM! r

Terms and conditions apply, please see

Considerations

for further details

*Incl. post campaign Data report




Platz der Guten Hoffnung A

PLATZ DER GUTEN HOFFNUNG SUREACE 1 DAY 3 DAYS 1 WEEK
A (VATexcl) (VATexcl) (VATexcl)

Large outdoor experiential space located close to . R
the entrance of the centre , the main public ) T RR fr]vb h 3 f nusUf! Snif SuUm!
logoOguUusBLI Mt LILMgOt Mt Nfpxt Dt Ml t ZENIONUM UINDOFn

Terms and conditions apply, please see Considerations __ for further details




Platz der Guten Hoffnung B

PLATZ DER GUTEN HOFFNUNG
B

Large outdoor experiential space located close to
the entrance of the centre , the main public
logoguUuaULI Mt LIL fng Ot Ml t Nfgpx+ O

SURFACE

1 DAY
(VATexcl)

RSN ~

unr s S$Sfm!

3 DAYS
(VATexcl)

P RNt RS

1 WEEK
(VATexcl)

Terms and conditions apply, please see

Considerations

for further details



PLATZ DER GUTEN HOFFNUNG SUREACE 1 DAY 3 DAYS 1 WEEK
(TOTAL AREA) (VATexcl) (VATexcl) (VATexcl)

Large outdoor experiential space located close to
the entrance of the centre , the main public 'é uml 9 ig]
logogusLI Mt LILMgOt Mt Nfpxt Dt[SMl t ZEND

h Snf¥ Uf! F snURUMm: RanaRRf!

Terms and conditions apply, please see Considerations __ for further details




Luise -Albertz -Platz A

Ylestyro
1C%G slekriser |

e c&wmn~f‘l |

|§'t~lu :
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LUISEALBERTRLATZ A SURFACE

Large outdoor experiential space located close to .
the entrance of the centre , the food coun, the aumil em? RR
cinema and parking spaces.

1 DAY

(VATexcl)

3 DAYS
(VATexcl)

N W o

FrvrnfosSm!

1 WEEK
(VATexcl)

PSRN

runsft s !

Terms and conditions apply, please see

Considerations

for further details



Luise -Albertz -Platz B

LUISEALBERTRLATZ B

Large outdoor experiential space located close to
the entrance of the centre , the food court, the
cinema and parking spaces.

SURFACE

aUml 8 RR M

1 DAY

GENESIS

(VATexcl)

3 DAYS
(VATexcl)

1 WEEK
(VATexcl)

Terms and conditions apply, please see

Considerations

for further details




Luise -Albertz -Platz (total area )

1 DAY 3 DAYS 1 WEEK
(VATexcl) (VATexcl) (VATexcl)

LUISEALBERTRLATZ (TOTAL AREA) SURFACE

Large outdoor experiential space located close to R ; i i i R
the entrance of the centre , the food court, the auml emf nURKHMbAR T T nRSSMm! RUnSaRMm! f Uns URMm!
cinema and parking spaces.

Terms and conditions apply, please see Considerations __ for further details
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Overview Westfield Centro

\ ] 'ROMENADI O Q / Iw.!w ] |

NADT W
PLATZ DER GUTEN LUISE-ALBERTZ '
HOFFNUNG _'J PLATZ
i 1
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@ Mitteldom " é * Plan is for navigation
® Foodcourt (Coca  -Cola Oase) =

CENTROALLEE
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Mitteldom



Mitteldom
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PROMENADI

PLATZ DER GUTEN LUISE-ALBERTZ /-

HOFFNUNG
] 1

m Coca Cola
Oase
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)
T GALERIA
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The HALO

® Escalator
® Lift 7
-
® Mitteldom Flags 2 sty : * Plan is for navigation
CENTROALLEE -
Westheld -

RISE



The HALO

THE HALO DETAILS

360 "z GAM O] UNNONMY U Rfpb f

The HALO  consists of 4 LED screens in connection with 360 " ring screen. Both the size and the resolution Uz GAMOl UNNODENMNG! t f UMb
enable the Advertiser to reach an enormous number of Westfield Centro visitors.
This guarantees maximum presence in the Mitteldom. Sales Partner Ocean Outdoor

hello@oceanoutdoor.de

23



Mitteldom Flags

= vy 1 ! =
. fﬁ"i AN

/)

MITTELDOM FLAGS

A group of 3 flags in the middle of Mitteldom
attention magnet.
A perfect complement to The HALO

is areal

7
8 4
A
¥ STARBUCKS COFFEE

DETAILS

3 flags, 10 x 3m
each

2 WEEKS

1 MONTH

RRnRUU!

PRODUCTION + DE
INSTALLATION
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Escalator Branding Mitteldom

PRODUCTION + DE

ESCALATOR BRANDING DETAILS 2 WEEKS 1 MONTH

INSTALLATION
Stickers on the escalator's sides are not only an 2.340 mm x 1.230
extraordinary advertising space but also integrate mm + IS N N
perfectly into the natural route of the customer and 8.730 mm x 1.030 UnRRR! FrnUs R
are therefore very effective mm (one -sided)

25



Lift Branding Mitteldom

PRODUCTION + DE
INSTALLATION

LIFT BRANDING DETAILS 2 WEEKS 1 MONTH

Stickers on the lift shaft (outside) +

cabin branding inside 17m2+23m2 UnRRR P RNRRR

26



Pillar Branding Mitteldom
s23 Ultra

Mach die
Galaxy i X SR i 1 ' Bilder deines
s23 Ultra i ~ 3 S = | Lebens

Mach die
gilder deines
Lebens

PRODUCTION + DE

PILLAR BRANDING DETAILS 2 WEEKS 1 MONTH INSTALLATION

4-sides branding
Branding of the 4 pillars in the Mitteldom is a great Bookable with at
way to supplement your The HALO  campaign least 75 SMART of UniRR! snt Su!
or Domination package Air tmeon The
HALO

27
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Qase



Coca -Cola Oases

oM »
PLATZ DER GUTEN | TTIQR-AL RERT /-C"
HOFFNUNG PLATZ
- 1

MmN
‘[ GALERIA
® Leisure DOME screen ﬂ_ u
= | ?

| . l .
® Escalator branding e : 3
® Door stick g =N

oor ST z [F Er— - * Plan is for navigation

® Lift /. CENTROALLEE =

Westfielet

RISE 20



Leisure DOME

UNKIN’ ' N
] PIZZA & PASTA _ N P K¢
e | ¥ e —
LEISURE DOME SCREEN DETAILS
In contrast to many other large digital formats, the Leisure DOME screen located 25m 2,
in the center of the busy food court, enables the playback of videos WITH MUSIC. Sales Partner Ocean Outdoor
The screen can be booked separately or in combination with The HALO package. hello@oceanoutdoor.de

30
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PRODUCTION + DE

ESCALATOR BRANDING DETAILS 2 WEEKS 1 MONTH INSTALLATION

Stickers on the escalator's sides are not only an

extraordinary advertising space but also integrate

perfectly into the natural route of the customer and
are therefore very effective

9.000 x 600 mm dnRRR! PP nUs R

31



Lift Branding Coca Cola Oase

PRODUCTION + DE
INSTALLATION

LIFT BRANDING DETAILS 2 WEEKS 1 MONTH

Stickers on the inside and outside of the lift including
lift doors are not only an extraordinary advertising
space but also integrate perfectly into the natural

route of the customer and are therefore very effective

pull
)
=)
o
[l

OnRRR: P RURRR
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Pillar & Escalator

PILLAR & ESCALATOR BRANDING

Combined with the columns branding, escalators are
a perfect way to reach the customers walking through
It Nfgt QUUt 08 Mb §zzmgygot mzNgt Mt
store on the 1st floor.

Branding

DETAILS

Escalator: 2x 14.600
X 10.300 mm
N Bdiuth@fHI0Q0 X ) § +
1.570 mm

2 WEEKS

aful e ¥ ogsn

1 MONTH

GinRRR

PRODUCTION + DE
INSTALLATION

34












































































































































































































































































































































































































































































































































































































